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Local media is an ideal way of raising awareness. 
Letting the public know your services exist. 

 What makes a good story?

A good story should:

· Be new; something people haven’t heard before

· Be remarkable; something people want to read about

· Be unusual; something the paper hasn’t written on before

· Have impact; get people talking
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Be informative, local papers want local info 

What would be a good stop smoking story?

· Clinics in unusual places - supermarkets, pubs

· Quirky case studies – a group of workers who quit together; a young couple who become parents after they quit

· Biggest, Best, First

· Human interest stories – why you became an advisor, local celebrities, 
· Milestone achievements – the 100th quitter; the person who quit at their 10th attempt

What do local journalists want?

· Key figures & statistics – numbers of smokers in your area; how many have quit; ages of those who use your LSSS

· Interesting titbits about smoking and its dangers - not just the illnesses it causes but other problems such as facial wrinkles, yellow teeth

· Benefits of quitting – not just health benefits; include details of how much money smokers can save by giving up, per week, month, year…

· Expert quotes – be aware that some journalists are happy taking the quotes from you but others may want to talk to the experts themselves such as a cardiologist or obstetrician.
Top Tip

· Most important is case studies who will talk and pose for photographs and who are available 
How to contact local media 
How to contact 

· Read your local paper regularly and get to know the kind of stories it focuses on and its audience. Ask them: Do you run health stories on a particular day? 

· Find the right person to contact about health issues by asking the switchboard if you can’t find a name in the paper.  Make sure you get their name correct
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Always contact a specific named person – otherwise it could be ignored as they receive hundreds every day

· Always start by saying who you are and where you come from 

· Be polite & friendly. If the journalist is abrupt, ask if this is a bad time and can you call again

· Never send attachments via email – they take too long to read. Some newspapers even ban them due to the risk of viruses. Put your info in the body of the email

· Try to create a relationship with one particular reporter; this increases the likelihood of getting coverage as they know they can trust your judgment

When to contact 

· The best time to contact a weekly newspaper is probably the day of publication, when the news and features editors are thinking how to fill all next week’s blank pages

· If you get no response to an email, call the reporter but never ask, “did you receive my email?” Ask if they want more info as this gives them a get out clause if they haven’t read the original email

· If you have an event you’d like a local newspaper to cover, alert them a week in advance so they can include it in their diary. Alert them too early and they will forget; alert them too late and they may not have the staff to attend

How to do an interview

· Get your own thoughts in order – write them down if necessary

· Have the facts & figures at your fingertips

· Keep your answers simple; don’t use jargon

· Publicise what you do; be enthusiastic and proud of it

Top Tip

· Remember, journalists are just doing a job – they want stories & interviews for their paper
If all else fails or you haven’t got a good story to tell write a letter to the editor – or get one of your clients to write one – explaining about your services. Local media usually have large letters pages and always welcome letters about local activities.

